
www.aiaciran.org

(BI)

BI



www.aiaciran.org

BI

BI

BI
(BI)

P&G

1. Business Intelligence
2. Howard Dresner

(BD)

BI

BD

3. Big Data



www.aiaciran.org

3Vs

4. Doug Laney
5. Volume 
6. Velocity 
7. Variety 
8. Davenport 

BI

BI

BI



www.aiaciran.org

BI

BI

BI

9. Herschel and Jones

ETL

(GUT)

(OLAP)

11. Extract-Transform-Load
12. Graphical Users Interface
13. On-line Analytical Processing 

BI

(DW)

10. Data Warehouse

 BIBIBI



www.aiaciran.org

BI
BI

BI

BI

BI

BI

BI

BI

BI

BIBII



www.aiaciran.org

Kasemsap, K.(2015), “The role of data mining for business intelligence in knowledge management,  
available in www.igi-global.com/chapter/ the-role-of data-mining-for-business-intelligencein- 
knowledge-management/116805.
Debortoli, S., Muller, O. and Brocke, J. V., (2014), “Comparing Business Intelligence and Big Data skills”, 
Bise-Research paper, available in German in print and via http://www.wirtschaftsinformatik.de.
Sun, Z., Zou, H. and Strang, K; (2015) “ Big Data Analytics as a Service for Business Intelligence”, 14th 
Conference on e-Business, e-Services and e-Society (I3E), Oct 2015, Delft, Netherlands. Lecture Notes 
in Computer Science, LNCS-9373, pp.200-211, 2015, Open and Big Data Management and Innovation 
<10.1007/978-3-319-25013-7_16>. <hal -01448039>.
Fink, L., Yogen, N. and Even, A., (2017), “ Business Intelligence and organizational learning: An empirical 
investigation of value creation processes”, Information and Management, Vol.54, pp.38-56.
Eidizadeh, R., Salehzadeh, R. and Chitsaz, C.H., (2017); “Analyzing the role of business intelligence,  
knowledge sharing and organizational innovation on gaining competitive advantage”, Journal of workplace 
learning, VOL.29., Issue:4, pp.250-267.
Stone, M.D., and Woodcockm N.D., (2014), “ Interactive, direct and digital marketing: A future that depend 
on better use on business intelligence”, Journal of research in interactive marketing, VOL.8, No.1; pp.4-17

BI

BI BD

BI




